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Digital signage makes a big impact at SGI 2017

The digital signage component of 
SGI Dubai has seen year-over-year 
growth. SGI Dubai 2017 has several 
innovative digital signage products 
on display, for both outdoor and 
indoor deployment.
Abdul Rahman Falaknaz, Chairman 
of International Expo-Consults, said, 
“Digital signage is considered to be 
more strategically beneficial in the 
market in comparison to static signage 
as the content which updates more 
often can be digitally be updated. Apart 
from being dynamic, digital signage 
has the capacity to be compatible with 
image capturing devices, imbedded 
touch screen and motion detection 

devices. The extensive utilisation 
across a vast gamut of industrial 
sectors as an efficient platform for 
interactive advertising and curtailed 
costs of installation, maintenance and 
purchase also predicts in the spiral 
growth and future of the signage 
market.” 
“There are key flagship digital 
signage products on display for 
outdoor and indoor deployment 
at SGI Digital 2017 section which is 
an integral part of our show in our 
20th edition. We have brought in key 
names of the digital signage world to 
the stakeholders to provide the right 
insights as promised. Some of the 
significant areas which unveiled at 
the show include: touch, multi touch, 
gesture control, mobile; augmented 
reality and social media integration; 
animated displays; digital score cards, 
display panels & technologies; video 
walls; and mounting systems,” added 
Falaknaz.
LPFLEX International (Hall 7, Stand 
E122) is offering a broad range of 
digital signage solutions such as single 
display screens, video walls, and large 
format LED screens for indoor and 
outdoor applications, particularly for 
the fashion and retail environments, 
media and entertainment venues, 
and sports arenas. 
“Digital signage requires video 
displays that offer the best 

performance, design, resolution 
and reliability along with ease of 
installation and maintenance. As 
a technology partner for digital 
signage solutions, LPFLEX offers 
LED displays that are researched, 
developed, and engineered in Japan. 
We have more than 40 patents 
for our LED panels. Their superior 
technologies combined with our 
unique resources and strengths in 
world-class engineering, installation 
and service enable our customers 
to design exceptional visual 
experiences with digital signage,” 
said K Madhavan, Managing Director, 
LPFLEX International. 
For the first time at SGI, Canon (Hall 
6, Stand D84) is showcasing its 
XEED range of projectors, offering 
full solutions targeting verticals 
of retail and hospitality. Visitors at 
the stand will be able experience 
a digital interactive wall which will 
have multiple projection through 
XEED WUX450ST (short throw) 
along with motion sensors, a digital 
mannequin where visitors can choose 
products and the digital mannequin 
would elaborate in detail and floor 
projections with content flowing on 
the floor with minimal installation cost 
and maximum usage of retail space. 
Venkatasubramanian Hariharan, 
B2C Business Unit Director, Canon 
Middle East, said: “The potential for 

digital signage is huge in the MENA 
region, especially in countries like 
the UAE which is highly committed to 
transform its cities into smart cities, 
which fosters a demand for more 
exchange of information including 
signage. Digital coupons, interactive 
mediums such as digital mannequins 
and AR/VR are changing how the 
world looks and interacts with 
signage, opening an exciting gamut 
of possibilities. Canon is exploring 
the space of digital signage by 
offering customized solutions with 
its 4K XEED projector range that are 
ideal for a wide range of markets and 
applications including simulation, 
museums, art galleries, planetariums, 
higher education, medical education 
and training.”

Praveen Vijaykumar, Customer Support 
Manager, and K. Madhavan, Managing 
Director, LPFLEX International
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Hall 6, Stand D20Hall 5, Signtrade International’s stand 

Indian manufacturer of digital 
inkjet printers Colorjet is exhibiting 
theColorjet Verve, an advanced 
true flatbed UV printer capable 
of printing on any rigid surface. 
Theprinter is designed with a 
comparatively very small footprint 
and needs less installation and 
operation area. The Verve can print 
on almost any kind of surface, unlike 
conventional rigid capable printers 
that use friction or belt feed systems. 
This includes irregular shaped or 
non-square items, heavy substrates 
and materials that have an uneven 
surface, such as wood. Other 
applications include printing on tiles, 
glass, ceramics, direct on sun board, 
mobile and laptop back panels. 
Colorjet is also demonstrating the 
cutting stage after printing on 

the Verve, and offering them as 
a combined printing and cutting 
solution at a highly affordable price.
Pavan Gupta, Director, Colorjet, 
said, “The Colorjet Verve expands 
business horizons by opening up 
a world of specialised applications 
that can command premium 
prices. The true flatbed ensures 
better print registration for higher 
quality prints on irregular shapes 
and uneven surface materials. The 
white ink option enables printing 
on clear & dark surface materials, 
opens up tremendous applications 
and business opportunities. It is 
also the perfect printing solution 
for complex technical or industrial 
printing applications where 
accurate, repeatable print geometry 
is critical.”

Mimaki’s UJF Mk II Series printers 
are the next generation models 
in its UJF Series line. The UJF-3042 
Mk II and UJF-6042 MkII UV flatbed 
printers replace earlier models UJF-
3042HG and UJF-6042, respectively.
Applications of these printers include 
specialty and personalized items, 
awards, smartphone covers, USB drive 
decoration, magnets, prototyping, 
packaging and component pieces. .
The UJF-3042 MkII printer can print 
onto media up to 11.8” wide x 16.5” 
deep x 6” thick, using standard CMYK 
inks plus available White, Clear and 
jettable Primer. The UJF-6042 MkII 
printer can print onto media up to 
24” wide x 16.5” deep x 6” thick, using 
standard CMYK inks plus available 
Light Cyan, Light Magenta, White, 
Clear and jettable Primer.Ink sets for 
the UJF MkII Series printer include 
LH-100 ink for high scratch and 
chemical resistance, and LUS-120 ink 
for flexibility and scratch resistance. 

“As marketers look to differentiate 
themselves and continue to push 
the boundaries of what can be 
done to add value to promotional 
products, including textiles, Mimaki 
continues to push the boundaries as 
well by bringing new and innovative 
solutions to the market for printing 
on promotional products. We’ve seen 
a growing number of our UV-curable 
printing systems being installed in 
fabrication laboratories, shopping 
malls and hardware/DIY stores to 
enable the creation of customised 
items,” said Mike Horsten, General 
Manager Marketing of Mimaki EMEA. 
“These new printers will ensure 
the ultimate customer experience 
in these locations by delivering 
requested products faster. We also 
expect to see eager reception for 
these new printers in sign and display 
companies, who are always seeking 
more productive and profitable ways 
to conduct business.”

Warshi Trading, distributor of signage and 
office automation equipment and provider of 
sign making solutions for indoor and outdoor 
advertising,is showcasing a wide-range of brands 
such as Z-Tec CNC router and engraver, Multi laser 
cutting and engraving machine, BJet lamination 
machine, BJet textile and solvent printers, Micalite 

acrylic sheet, and Durafos UV printing system. 
Sabir Ahmed, CEO, Warshi Trading, said: “Our 
selling point is basically support. I believe that is 
our winning point. This has to be the philosophy 
for anyone. If anyone is selling a machine and if 
you are not giving the support for it, they I don’t 
think they will survive.”

ColorjetMimaki

Warshi Trading Hall 7, Stand E138

Not to be missed at SGI 2017
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Altech International Hall 4, Stand B54

Altech International FZE, Intec’s 
exclusive partner for Middle 
East& Africa, is showcasing the 
Intec’sCP3000 series of digital color 
printers to offer high quality and large 
volume  printing at a fraction of the 
cost of other systems in the market 
today. According to Altech, the 
CP3000range was developed to offer 
significant image cost savings, and 
also offers high print quality, glossy, 
rich and vivid colour output onto 75to 
400gsm/micron media, meeting all 

the expected media requirements. 
The printers’ features are targeted 
at marketing departments, graphic 
arts professionals, photography 
studios, advertising agencies and 
print companies where imaging 
cost is paramount to the creation of 
accessible high quality print.
The CP3000 can be tailored to the 
specific needs of the above mentioned 
customer profile, eliminating the 
outsourcing of their print. Users can 
easily and quickly create booklets 

and print that require folding, hole 
punching, saddle stitching, collation, 
offset stacking and multi-position 
stapling from A6up to SRA 3 and 
banner lengths up to 1.2 meters 
long. Available in all the popular 
languages for 23 countries worldwide, 
theCP3000 is compatible with Mac 
OSX and all Windows environments.
Aneesh Pai, Director of Altech 
International, said; “Every company is 

trying to reduce their in-house print 
and marketing costs. We compared 
over 10 different A3 laser printers 
used in a selection of different print 
environments and this system came 
out top of the range above the 
rest in terms of print quality and is 
unbeatable in imaging costs. With 
the drive towards low cost print, this 
is an unbeatable combination for any 
company requiring print.”

System Middle East

System Middle East, distributor 
of Mutoh, is exhibiting theMutoh 

ValueJet 1638X printerwhich 
creates durable prints on coated 
& uncoated substrates up to 1625 
mm (63.97”).Specifically developed 
for high quality volume production 
of sign and display graphics, for 
long term outdoor applications as 
well as durable prints for indoor 
use,the printer produces posters, 
backlit signage, wall coverings, 
point-of-sale displays, fine art 
reproduction, vehicle graphics, and 
stickers.
Aamir Syed, Manager-Business 
Development, System Middle East, 
said: The ValueJet 1638X printer 
offers a combination of both speed 
and quality.

The ValueJet 1638X addresses 
the needs of sign makers and 
commercial printers focusing on 
high volume production of outdoor 
prints.A staggered dual head setup 
with latest generation 1440 nozzle 
piezo heads is at the heart of the 
VJ-1638X’s stunning performance.
The ValueJet 1638X produces 
sellable top quality graphics at 
typical production speeds up to 36 
m²/h (720 x 720 dpi) and reaches 
top speeds of 94 m²/h.”
System Middle East is also 
exhibiting the Texjet Plus Advanced 
direct to garment inkjet printer, 
targeted at low entry level to high 
productions. 

Hall 6, Stand D22

Aneesh Pai, Director, Altech International, and Kerry Button, Director of International 
Sales, Intec Printing Solutions

International Expo Consults (IEC)
IEC is an internationally well-
organized professionally headed 
trade show Management Company 
with an impressive track record over 
two decades and a part of Dubai 
based Falak holdings.
IEC is renowned at creating genuinely 
high profile, high focused business 
exhibitions, which serves as an 

interface and creates opportunity for 
buyers and suppliers globally.
IEC’s expertise team and specialist 
in industries of signage and graphic 
Imaging & Amusement and Leisure 
Industry has transformed many of the 
trade shows into powerful brands that 
consistently attracts the biggest and 
the best names in their respective 

industry. Sign and Graphic Imaging, 
Deal middle east are few names 
in repertoire of highly successful 
International trade shows. With an 
impressive annual track record of 
growth 15-20% in SGI and 18-22% in 
Deal M E., IEC is one of the regional and 
International trade show organizers 
and growing globally in rapid pace.
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By Dr. Nicholas Hellmuth, FLAAR Reports

There are 35 UV-curing printers 
on exhibit at SGI 2017. We found 7 

textile printers and 6 T-shirt printers 
(plus lots of OKI toner printers 
for T-shirt heat-press). I found 36 
solvent printers. Keep in mind that 
of the 35 UV, five of these are tiny 
desktop units, so there are only 30 
wide-format UV-curing printers. In 
other words, there are more solvent 
printers than any other kind of 
printer at this expo.
I can understand when people say 
“solvent is dead.” In the USA and 
Germany you are not going to find 
more solvent printers than UV. But 
here at SGI 2017, there are plenty of 
solvent printers: mostly eco-solvent, 
but also mild or lite-solvent. Only 
one or two were likely to be full 
solvent (but two used VUTEk printers 

were probably full solvent).
We of FLAAR Reports like to do 
sample prints on printers of every 
size, shape, and ink. The booth which 
assisted this year was HeliozidOce, 

using their GRANADA eco-solvent 
printer to produce the nice bright 
shiny colors you see here (diverse 
maize cobs from Mayan people of 
Guatemala).

Printers with solvent ink are still a major part of a signage expo

It is no surprise that a printer 
manufacturer prefers you to spend 
your budget on the printer. This is 
human nature (and hence corporate 
policy). If you have $50K or $150K or 
whatever, the printer manufacturer 
will tend to focus on the most 
expensive printer that fits your 
budget. 
Only once you have this printer in your 
shop do you realize the pre-print or 
post-print tools that you will also need. 

Many printer advertisements, or 
sales pitches claim openly that“no 
lamination is needed.” But others are 
more ethical when they are clever 
enough not to put the claim into print. 
But in reality you still need lamination 
for many signage applications, such 
as car wrap. 
Three to five years is what an honest 
lamination company offers for 
outdoors. So get your laminating 
equipment only from reputable 

sources: Seal and comparable 
companies are brands to start with. 
For liquid laminators consider those 
brands plus Lumina or Neschen. But 
also realize that 90% of the entry-level 
laminators today are made in China. 
Canvas should be top-coated 
with liquid or spray, not laminated 
with film. Most art looks terrible 
if laminated, so you need to learn 
what your clients want. A top coating 
(also called clear coating) is a liquid 

preservative, applied by spray, brush, 
or dipping. You have to be sure that 
the top coating works with the media 
and inks you intend to use it on. Some 
top coating materials are worse than 
solvent ink in terms of odor, VOC, and 
health risks. 
As you begin to understand all these 
steps, remember that you will need 
more space for your trimming and 
finishing than for any other part of 
your operation. 

Lamination is a reality that printer companies try to avoid 


